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Unilateral behavior in a dominant position 



Abusive prices – Predatory or below cost pricing
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Abusive prices – Excessive prices
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Abusive prices - Discriminatory prices



•

• Rebates solely based on the quantity of products/services purchased do not generally raise issues

• Loyalty rebates – based for exemple on the duration of a customer contract – may possibly raise issues
where they deter a customer from purchasing competing products

• Exclusivity rebates – which reward customers for purchasing all or a significant proportion of their needs
from the dominant operator – do generally have exclusionary effects
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Abusive prices - Rebates
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